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JOY & EVE BEHAR LAUNCH BILINGUAL HEART HEALTH GUIDE  

INSPIRED BY WOMEN HEART ATTACK SURVIVORS AND CAREGIVERS  
 

The Behars, the makers of Bayer
®
 Aspirin and WomenHeart offer a 

woman’s guide to living with heart disease and launch a grassroots campaign to  
empower women to become their own advocates and make heart health a priority  

 
NEW YORK (October 11, 2011) – Heart disease is an ever-present threat in the family of television 
personality Joy Behar and her daughter Eve after Joy’s mom experienced a heart attack in her early 
fifties. That’s why the Behars, in partnership with the makers of Bayer

®
 Aspirin and WomenHeart: The 

National Coalition for Women with Heart Disease, are launching “Straight Talk: A Woman’s Guide to 
Heart Health” to get women talking to each other and their doctors about heart disease and how to live 
ProHeart. The guide, available in English and Spanish, can be found on the I am ProHeart Facebook 
page, www.facebook.com/iamproheart. Sharing or downloading the guide is the first step women can 
take toward living ProHeart. Each person who downloads the guide can enter a sweepstakes for a 

chance to win
*
 a trip to New York City to spend the day with Joy Behar and have a heart-to-heart talk with 

her and a WomenHeart Scientific Advisory Council cardiologist, courtesy of Bayer. 

Born from the personal experience of women of all ages and from all backgrounds, the Guide gives 
women an insider’s look at what other women wish they knew before their heart attack experience, from 
the emotional toll it takes to how caregivers can support loved ones on the home front, as well as insights 
from medical experts on how to reduce the risk of a first heart attack – or a second or third one. This is 
especially important because heart disease is the leading killer of women and women are 1.5 times more 
likely than men to die in the first year following a heart attack.

i,ii
 It is aimed at women who have heart 

disease and those who don’t – yet. The goal is to empower women and give them the knowledge and 
confidence to become their own heart health advocates.  

More than 20,000 heart patients belong to the WomenHeart community, a number that continues to grow 
each day. WomenHeart Champions - women heart disease survivors who are trained volunteer 
community educators, advocates, and support network leaders, form a “heels-on-the-ground” army to 
speak from the heart about what they have learned, and what they wish they’d known sooner. 
WomenHeart Champions are devoted to helping their sisters, mothers, daughters, friends and 

communities become more aware of the risks and symptoms of heart disease.  

- more  - 

                                                           
*
 No Purchase Necessary to enter or win.  A purchase will not increase your chances of winning. To enter, visit 

http://www.iamproheart.com or www.facebook.com/IamProHeart. Sweepstakes ends 12/9/11. Prizes 1 Grand Prize – a trip for two 

(2) to New York City, New York including air transportation, hotel and $500.00 spending money (ARV - $5,000).  Open to legal U.S. 

residents 18 years of age or older (19 in AL and NE).  Void where prohibited, restricted, or taxed by law.  For complete rules, go to 

www.iamproheart.com. 

 

http://www.facebook.com/iamproheart
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“There are more than 42 million women living with or are at risk for heart disease. They have families and 
friends who care about them, and who are at risk, too,’’ said Joy Behar. “It’s time for everybody to listen 
up and get serious about preventing heart disease and for women to become their own heart health 
advocates. We need to face the risks and take steps to prevent heart disease, starting with reading this 
guide and forwarding it to every woman we know.’’ 

 “We all need to see the connection between women’s hearts, homes and the world,’’ said Dr. Chavez, a 
cardiothoracic surgeon at the Cleveland Clinic. “Women are nurturers, but we can’t take care of our 
families or help out in our communities if we don’t first take care of our own health.’’ 

Bayer and WomenHeart created the new guide in response to a clear need for women to know better 
how to prevent heart disease and, if they have it, how to take the best care of themselves to prevent a 
subsequent heart attack.   

 Heart disease is the gravest health risk for women. In fact, 420,000 women die each year in the 
U.S. of cardiovascular disease.
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 Women and men with heart disease often have different symptoms, are often treated differently 
and have different outcomes. In fact, 64 percent of women who died suddenly of heart disease 
had no previous symptoms; making early detection and correction of factors like high cholesterol, 
hypertension and diabetes critical.
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 Anxiety or depression in the months following a heart attack is common.
iv
 For women, 

psychological risk factors have been linked to behaviors that have a negative impact on 
cardiovascular health, such as non-adherence to treatment recommendations, lower levels of 
physical activity and unhealthy dietary habits.

ii
 In fact, a recent study shows that patients who 

discontinued use of two cardiovascular treatments after hospitalization were at increased risk for 
hospitalization, death or emergency department visit.
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 In people who have had a heart attack, regular aspirin therapy, when directed by a doctor, has 
been shown to reduce second heart attacks by 30 percent.

vi
 In addition, heart attack survivors on 

an aspirin regimen, who stop taking it, even for as little as 30 days, have a higher risk of having a 
second heart attack.
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“I wish I had learned more about how to take care of my heart,’’ said Mildred Rodriguez, WomenHeart 
Champion. If she’d understood the importance of exercise and a good diet, she says, she might have 
avoided having a heart attack 12 years ago, at age 52. Now, with the support of her family she exercises, 
watches portion sizes and takes aspirin regularly, as directed by her doctor. “I’m very proud of myself,’’ 
she says. “I want to live a long time.’’ 

“Because heart disease runs in our family, my mother and I have always looked out for each other’s 
health,’’ said Eve Behar. “Now, as a new mom, I’m even more aware of the need for families to pull 
together, face our risks and live well to prevent heart disease. This new guide can help women become 
empowered to prevent heart disease and take better care of themselves and their loved ones by talking to 
each other and starting conversations with their doctors.” 

To download Straight Talk: A Woman’s Guide to Heart Health and enter the sweepstakes, visit the I am 
ProHeart Facebook page, www.facebook.com/iamproheart, and for additional heart health information, 
visit IAmProHeart.com. 
 
About WomenHeart: The National Coalition for Women with Heart Disease 
WomenHeart is the nation's only patient-centered advocacy organization serving the 42 million American 
women living with or at risk for heart disease – the number one killer of women.  WomenHeart is solely 
devoted to advancing women's heart health through advocacy, community education, and the nation's 
only patient-led support network for women living with heart disease.  WomenHeart is both a coalition and 
a community of thousands of members nationwide, including women heart patients and their families, 
physicians, and health advocates, all committed to helping women live longer, healthier lives. 
WomenHeart encourages all women to take charge of their heart health and get a free women's heart 
health action kit at www.womenheart.org/kit. 
 

- more  - 
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DRAFT 

About Bayer Consumer Care 
The Consumer Care Division of Bayer HealthCare LLC, is headquartered in Morristown, N.J. Bayer’s 
Consumer Care Division is among the largest marketers of over-the-counter medications and nutritional 
supplements in the world. Some of the most trusted and recognizable brands in the world today come 
from the Bayer portfolio of products. These include Bayer

®
 Aspirin, Aleve

®
, Alka-Seltzer Plus

®
, Bactine

®
, 

Citracal
®
, RID

®
, Phillips’

®
, Midol

®
, Alka-Seltzer

®
, One A Day

®
 vitamins and Flintstones™ vitamins.   
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